
MORE THAN 125,000 CHILDREN 
LIVE IN LOW-INCOME FAMILIES
IN TORONTO

26.3%

Read more on page 7 >>

WE EMPOWER KIDS
TO TRANSFORM

THEIR LIVES

MATCH THIS!
Make TWO WEEKS at Moorelands Camp possible for 55 Children. 
Make your MATCHING WEEKS CHALLENGE gift before December 31st.

There is something magical about leaving the city behind and 
getting out into nature—about coming to camp.

Camp is a place where people are accepted for who they are. It’s a 
place to be rejuvenated.

In this ever increasing time of constant messaging, of social media, 
texting and online peer-pressure, the chance to be where all that is 
turned o� can be transformative. Donald Ross and his family well 
understand that.

Continued on page 3 >>
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MOORELANDS KIDS HAS THE CHANCE 
TO DO EVEN MORE FOR KIDS! 
From our front page news, we have a Matching Weeks Challenge for Camp—out to you and to our entire community! 

We know that having the opportunity to go to camp is wonderful for all kids. With your help, Moorelands Kids makes that 
happen every year for over 600 children and youth who, because of their life circumstances, would otherwise miss out 
on the learning available through this valuable camp experience. 

Last year, the Board of Directors challenged sta� with the question, “How can we do more for youth?” Serving More 
Youth and Serving Youth More became two key objectives in our strategic plan. 

This spring we asked our supporters what they thought kids needed most. We heard that spending more time with 
the kids and giving kids more time in nature was very important. Camping, canoe trips and being able to build 
stronger relationships were key in your responses. We listened! 

Next summer, Moorelands is o�ering a pilot camp program 
called project DIVE! It will be based on our Positive Youth 
Development framework for campers demonstrating the desire 
and capacity to grow. For these youth, their time at Moorelands 
Camp will be extended to two weeks and their experiential 
learning will be stepped up. They will have increased exposure 
to outdoor skills like canoeing and camping and receive greater 
leadership opportunities, such as assuming lead roles in group 
settings and becoming more accountable for their own 
learning. Project DIVE is about going deeper into all the areas 
of learning made possible at Moorelands Camp.

For our kids, over 50 hours of concentrated leadership training 
and camp experiences will be an incredible experience! 

For Moorelands Kids, it’s working towards our objective of 
Serving Youth More. It’s exploring the impact of more time 
spent with our kids and youth. It’s about creating quality 
programs that invest in youth development and it’s about more 
positive influence in the lives of children.

JOIN US! Take up the challenge! We are delighted that 
Moorelands has this opportunity to move forward on its goal to 
Serve Youth More. Let’s ensure that project DIVE earns every 
dollar of the matching $65,000 to take full advantage of the gift 
from Mr. Ross and his family. Let’s make sure that project DIVE 
is up and ready to receive participants next summer. 

MATCH THIS! Continued from cover story...

Mr. Ross, a firm believer in the magic of Moorelands Camp, recently challenged the sta� and Board of 
Moorelands Kids to provide two weeks of camp experiences for the kids who would most benefit from 
that exposure. This fall, the Ross family made a significant gift to Moorelands Kids to fund that opportunity. 
We’re challenging you to join us and help raise a matching $65,000 before December 31st so that the first 
55 kids get two weeks of camp. 

Alex, age 12

ANNOUNCING THE ROSS FAMILY MATCHING 
WEEKS CHALLENGE
This challenge is the perfect opportunity for campers to dive 
deep into camp and leadership skills with a second week at 
camp. Thus project DIVE (Develop, Increase, Validate, and 
Explore) was launched. Alex, a Moorelands’ camper would say, 
“Moorelands Camp is amazing! More Moorelands is more 
amazingness!”

Project DIVE is for those kids that demonstrate leadership 
ability, a desire to grow, hard work and a willingness to apply 
the Moorelands Kids’ Leadership Habits & Qualities. We are 
investing in an additional week of nature, nurture and support.

YOU CAN BE A PART OF MAKING TWO WEEKS OF 
MOORELANDS CAMP POSSIBLE FOR 55 CHILDREN NEXT 
SUMMER. PLEASE DONATE NOW to the Ross Family Matching 
Weeks Challenge. You have until December 31st, to make 
sure that Alex, and 54 of his camper friends, get to camp. 
Please make “more amazingness” possible now.

THE “SUMMER SLIDE”
is what often happens to 
disadvantaged children during 
the summer months. They tread 
water at best or even fall behind, 
while higher-income children 
build their skills steadily over the 
summer months. 

“Two weeks at camp would make me so 
happy! Last year I learned about respect and 
responsibility but it felt like I was just adapting 
to camp when I had to go home. If I got to go 
for two weeks, I would learn so much more!”

Read Alex’s story at www.moorelands.ca/alex   
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SUPPORTING MOORELANDS KIDS – IT’S A FAMILY DECISION
  
Hi.  I’m Chris Gale, CEO of Angus Systems, which is a small software company on Leslie Street just north of Eglinton.  
We are a progressive company and take pride in supporting the community around us.  In particular, we like to align 
ourselves with organizations that help disadvantaged women and children.  

In the fall of 2015, we had the opportunity to expand our community support program. I asked our Marketing Manager, 
Maria Bo, to identify additional local charitable organizations that focused on helping women and/or children. We 
found Moorelands Kids. With a good first impression of the work Moorelands did, we made a modest donation in 
December 2015, with the confidence that our support would make a di�erence. From this point forward we couldn’t 
have been more impressed with the work Moorelands Kids does to help children transform their lives.  

A tour to the BLAST program one afternoon in February of 2016, followed by a tour of Moorelands Camp by my wife 
Veronica and I that summer further confirmed the amazing work being done. We were in awe of the dedication we 
encountered with each sta� member on the Moorelands Kids’ team. We could see that virtually every dollar we 
provided in support went directly to help the kids. We were impressed with how Moorelands Kids provides intentional 
learning experiences to kids at every opportunity. Simple things like teaching them how to paddle a canoe together. 
You can only paddle straight and reach your goal to the other side if you work together.  

Reflecting on and sharing this camp tour experience with our children, Emily and Sarah, led to our family deciding to 
provide even more support to Moorelands Kids. Together with the team at Moorelands, we set the goal of providing 
camp opportunities to many more kids. We are absolutely thrilled with the results!
Supporting Moorelands and seeing the di�erence they make empowering children’s lives has been an incredibly 
rewarding experience.  

Chris & Veronica Gale 

“MOORELANDS KIDS CHANGED MY LIFE!”
MEET OUR ALUMNI: KODA AKA JOANNE AGHIGHI
Koda, a former Moorelands Kids’ camper, is now a Moorelands Camp and BLAST (Budding Leaders After 
School Teams) program sta� member. In 2017, Koda received the Moorelands Young Leaders Award and 
Bursary to support her Social Service Worker studies at Centennial College. This summer she led the 
archery program at Moorelands Camp. 

GALE FAMILY CAMPER 
OUTREACH PROGRAM
Moorelands Kids embraced the Gale 
Family’s commitment to support more kids 
to camp and expand our outreach and 
family supports. Their multi-year gift was 
immediately put to use to provide directed 
SAK camperships and over 700 hours of 
increased outreach both across the city 
and among our existing families.

SEND A KID TO CAMP:  THE 2018 RESULTS
Congratulations! The Moorelands Kids’ signature Send a Kid to 
Camp (SAK) letter-writing campaign raised $249,750 in 2018! Your 
letters allowed 217 kids, one-third of our campers, to attend 
Moorelands Camp on Kawagama this year. An incredible success!

Joe, the camper profiled in our SAK Campaign 2018 told us,Chris Gale, Lynda Ti�ey
& Veronica Gale

Joe, age 12
“lower-income Canadians are half 

as likely to go onto post-secondary 
education as wealthier ones”

Looking back at my memories as a camper I feel a sense of gratitude that I was given the opportunity 
to attend Moorelands Camp. Truth be told, the first time I went to camp it was a di�erent story… I was 
scared, anxious and mad at my mom for wanting to get rid of me for a week! But man, was I wrong…

You see, before Moorelands, I used to be a really shy, quiet - “please-don’t-make-me-do-this” kind of 
girl. With each summer as a camper I became more confident, more ambitious and a lot more a 
leader.

Attending the two-week SALT (Skills and Leadership Training) program at 16, was an amazing 
experience. The opportunity to take part in a longer canoe trip really increased my communication, 
teamwork and goal-setting skills. I’m proud to be able to say that I’ve experienced the best of 
Moorelands Kids, as both a camper and as a sta� member.

These past two summers I’ve been part of a strong sta� team with the goal to create fun, intentional 
leadership programming. We all work to build and enhance the 4 Cs in our campers: competence, 
confidence, character and connections. As a kid, I never realised how much thought and work went 
into our daily activities. At Moorelands we don’t do ‘Ds’—we don’t demean, diminish or disrespect 
each other.

Moorelands isn’t your typical summer camp. The camp’s goal is to have every camper grow as a 
leader and to discover their full potential.

Being a sta� member at Moorelands is no easy ride. Working with kids—many of whom have diverse 
needs—can sometimes leave you emotionally and physically drained. But, whenever I’ve felt almost 
ready to throw in the towel, I always remember that I’m there for one reason: to show the campers 
that anything is possible. I am a leader and have to keep going and be that role model that they need.

Moorelands really is a magical place. I’m excited to help out at Christmas Sharing this year because I 
know how much the kids look forward to those gifts. Moorelands Kids has changed the course of my 
life. When I finish my education I’ve got a new career goal planned… I want to replace Lynda as 
Executive Director. Watch out!

“Camp is di�erent. I used to 
always be getting into trouble 
before camp. But at Moorelands, 
I met a leader called Proxy and 
he showed me it’s important to 
listen more to other people and 
respect them. Now I remember 
what he taught me and it helps 
me at school… I really hope I 
can go back to camp next 
year.”   Joe,  SAK camper 2018 
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MOORELANDS KIDS SERVING 130,700 KIDS SINCE 1912

MEET CAROLYN FREDENBURG CENTURY CLUB MEMBER
Carolyn Keen Fredenburg so enjoyed camping as a child that 
supporting Moorelands Kids was simply a natural thing to do.  

Carolyn was introduced to camping at age 12 and she says, “I loved 
it!” She savored the camaraderie, the well-structured programmes, 
sing-songs and, of course, the many friends she made. “I went on 
to become a swimming and canoeing counsellor, always at camps 
operated by non-profit organizations.” We’ll let Carolyn tell her own 
story about her partnership with Moorelands Kids.    

A retired high school English teacher, Carolyn lives in Etobicoke, 
Toronto. She is active in her parish and its Anglican Church Women 
(ACW). Over the years she has provided leadership in a number of 
not-for-profit organizations. Carolyn likes to travel, sing in choirs, 
hike, read voraciously, and spend time with her sons and 
grandchildren. Life is good. Carolyn also remains deeply committed 
to Moorelands Kids, so much so that she has remembered it with 
a gift in her will.

Making a planned gift was an easy decision for Carolyn to make. 
She respects the sta� there highly. In addition to Moorelands 
camping activities, she also values the ongoing programmes that 
help youth throughout the year. As Carolyn says, “It’s more than 
just keeping kids busy. It’s about teaching them useful life skills. 
It’s about building character. It’s about giving kids hope.”  

Some campers train to become counsellors themselves; 
some go on into professions that help children. Thus 
Moorelands’ influence is far reaching.   

I view camping as an integral part of Moorelands’ 
programming. It’s not just the time away and the beauty of 
Kawagama Lake.  It’s the excellent, intentional programmes 
aimed at building self-confidence, self-esteem, and 
leadership skills. The kids don’t have to be aware of 
Moorelands’ lofty goals. They just have fun. Sometimes that’s 
the best way to learn.   

THE GROWING NEED FOR MOORELANDS KIDS’
LEADERSHIP PROGRAMMING
“Child Poverty A�ects Families in Every Single Ward in Toronto,” read a headline from the Toronto Star’s
coverage of the municipal elections in November. Sadly, the recently published 2018 Toronto Child & Family 
Poverty Report estimates that more than 125,000 children live in low-income families. 

The data illustrates that poverty, long thought of as an ‘inner-city’ problem, exists across Toronto, including in all 
of our suburbs. The reoccurring election theme of making Toronto more inclusive speaks to the increasing 
challenge of addressing poverty in our City. 

Child poverty is spreading, but so too is access to Moorelands Kids’ leadership programs. Moorelands Camp, 
o�ering leadership and life-skills opportunities, long recognized that children-in-need were not only an inner-city
issue. Our camp is also available to children and youth from every ward in Toronto. This fall, in response to 
reports like those above, we expanded our geographic reach and opened two new Moorelands Kids’ 
after-school LED (Lead, Excel, Demonstrate) programs, for middle school children in grades 6—8 
Empowering new communities. Kids transforming their own lives— a glimpse into the new LED program at 
Humber Summit Middle School.

In their third week of programs, as the new LED groups gathered, they learned about the importance of caring 
about others and communicating when working with others. The tool used for this exercise was a giant Jenga™ 
game—with a twist. To set the stage, participant teams were given the task of building towers with the choice of 
problem-solving as a team or working independently. 

In our programs we encourage our kids to collaborate with one another and to understand the importance of 
applying that skill to relationships with others. That collaboration doesn’t happen without respect and good 
communication. These are vital 21st century skills. Having a safe space to practice these new skills in our new 
west end programs is just one way that Moorelands Kids is growing to meet Toronto’s needs.

Carolyn has left her future legacy gift undesignated. 
Who knows what future priorities will emerge and 
she has every confidence that Moorelands Kids’ 
Board of Directors will use her gift wisely. She also 
urges everyone to please consider remembering 
Moorelands with a gift in their own estate plans. Her 
comments are insightful. “Moorelands Camp is all 
about abundance—an abundance of food, an 
abundance of friends, an abundance of fun. One 
camper wrote, “Moorelands changed my life!” How 
can you go wrong by remembering an organization 
like that?”

As excerpted from the August 2018 Your Legacy 
newsletter. To read Carolyn’s full article, go online 
or request your own copy of Moorelands Kids’ 
Your Legacy.

Carolyn

CHILD POVERTY EXISTS IN ALL 25 OF 
TORONTO’S NEW CITY WARDS

MORE THAN 125,000 CHILDREN LIVE IN 
LOW-INCOME FAMILIES

26.3%
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THE OUTCOME? 
Amazing leadership was shown! As the activity progressed it was clear that for this group, team 
success was more important than individual success. The participants learned that they did not have 
to sacrifice their own needs for their team to complete its task. Of course they had a snack and got to 
hang out with their friends, but the youth-directed learning took precedence! 



FIRST ANNUAL FESTI-FALL! 
BRINGS CAMPERS TOGETHER IN THE CITY
On Saturday, October 20th, 2018, Moorelands Kids held its First Annual Festi-fall! for 
camper families and the impact of Moorelands Camp was clear to see. Two hundred 
campers, their parents and our AMAZING Moorelands Camp’ alumni volunteers came 
together for a delightful afternoon of carnival games—pumpkin curling! Ring toss! Giant 
Jenga™! A Sully and Gilbert scavenger hunt! Pizza! A spot of square dancing and camp 
cheers! 

We are planning similar seasonal events. Preparations for “Ring in Spring!” on April 
27th are already under way. These events o�er us the chance to connect with families 
and instill the Moorelands Kids’ Habits & Qualities in our campers throughout the year. 
At this inaugural Festi-fall!, here’s what some of our campers told us about what they 
learned this summer and also what they hope Santa will bring for Christmas!

This year we need to provide over 320 Christmas hampers, more than ever before. 
Sign up to adopt your own family this holiday, as part of Moorelands Kids’ 
Christmas Sharing: www.moorelands.ca/christmas 

OUR VISION
We Empower Kids to 
Transform their Lives
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Robert Webb, President

DIRECTORS
Paul Buligan, CFA

Pierre F. Lebel, IPMA-CP

Andrew Pollock

John Shelly
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Linda Tilley, Executive Director
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250 Merton Street, Suite 501
Toronto, Ontario M4S 1B1

Telephone 416.466.9987
Fax 416.466.0727
www.moorelands.ca
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11923 0241 RR 0001

“What I like about Moorelands Camp is I like how 
everybody cooperates and there’s so much fun things to 

do and I learned that there’s a lot more things about 
friendship than I thought there was. The thing I would like 

for Christmas is a Poopsie Slime Surprise Unicorn!” 
Ayesha, age 8

“There’s great sta� at Moorelands Kids and that’s 
why I like it so much. The things that Fisher says 
at lunch are kinda funny but you also learn stu� 
too.  I’m really looking forward to Christmas. I 
don’t know what I’m going to get, but I’m really 
excited to see all my family and just being 
together.” Craig, age 10

“This summer at camp I learned how to swim – 
I learned how to swim if your feet can’t touch the 

bottom!  I want for Christmas a dog…or even a 
toy dog!” Alishia, age 8

WANT MORE WAYS TO GET INVOLVED 
FOR CHRISTMAS?
• Make a donation on the enclosed donor card

and we’ll do the shopping!

• Become a Send a Kid to Camp letter writer

& let your friends know about our

transformative Moorelands camp.

• Sign up to volunteer at our spring camper

event on April 27th – Ring in Spring!

• Go shopping for a newborn and their mom this

Christmas through our Baby Bundles program.

Learn more about all these opportunities and 

more at www.moorelands.ca/make-a-di�erence

“I love Moorelands Camp because we play so many 
fun games. The MAPs (Moorelands Kids Activity 

Picks) are so cool and the food is awesome! I can’t 
wait for Christmas… I really hope I get a robot! ” 

Bilal age, 9 


